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Project overview

The product:
DIYERs is a dutch startup located in Amsterdam.

Engagement and empowerment is a corner stone of
this video searching platform. The brand targets a wide
range of users, from casual DIYER, to school,
enthusiasts and hobbyists.

Project duration:
September 2022 to November 2022



Project overview
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The problem: The goal:
How to make it quick and easy to search and Creating a coesive and easy to use database
watch DIY videos in one place? with content from other video platforms

(YouTube, Instagram, TikTok, Facebook)
regarding the DIY theme.



Project overview
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My role:

UX designer designing a website for DIYERs
from conception to delivery.

=

Responsibilities:

Conducting interviews, paper and digital
wireframing, low and high-fidelity prototyping,
conducting usability studies, accounting for
accessibility, and iterating on designs.
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User research: summary

O

| conducted interviews and created empathy maps to better understand a wide range of potential
users of the website. Since DIY can be such broad hobby, the study considered younger users
(Gen Z) along with millennials and Gen X.

Both younger and older potential users proved to be interested in the customization of the search
settings and in a way to save their favorite videos.



User research: pain points

Profile Search settings Save videos
Having a profile can Refining the research is Saving videos in different
provide a more personal an effective method to folders can minimize the
feeling to the user and find specific themes, struggle of switching
increase their time of video lengths, or how-to between different apps in
interaction with the videos. order to find the same

product. type of content.



Persona: Chelsie Brook

Problem statement:

Chelsie is an active and
dynamic grandma who needs a
quick and easy-access website
to keep trace of her favourite
DIY themes in order to have fun
with her family.



Persona: Brenda Watson

Problem statement:

Brenda is a middle-aged
woman who would love to
challenge her limits and learn
new skKills by restoring her
partner’s house.



Chelsie’s journey map

Mapping Chelsie’s journey
revealed how important it
would be for users to have
access to filters in the
search page.



Brenda’s journey map

Mapping Brenda’s journey
revealed how vital it is to
have a history page to
keep track and store
browsing informations.



e Paper wireframes
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Paper wireframes

Taking the time to draft
iterations of each screen of
the app on paper ensured
that the elements that
made it to digital
wireframes would be well-
suited to address the users’
needs.

The highlighted elements will be used in the initial digital wireframes.



Digital wireframes

As the project developed
more depth, | made sure to
include a welcoming quick
search function in the
homepage in order to
engage with the potential
user.

Adding tags and
categories more
often searched.

Search function
includes searching
for games, trends,
and users.



Digital wireframes

The sign-up page provides
a more refined experience
with suggestions,
chronology and favourite
videos enabled for the
users’ experience.

Provide an helpful
input if the user has
forgotten their
password.

A new user can
create a new
account.



Digital wireframes

Search page provides a
complete customization of
the informations
requested to provide a
compelling content to the
users.

Research preview

Area of interest is
selected by keyword

Time required to
complete the DIY
project

Tools requested to
complete the project

Skill level required or
suggested

Platforms available to
search for videos

Video length



Digital wireframes

Favorite videos can be
saved and organized in
folders created by the user.
Each folder can be named,
tagged and deleted or
modified.

Personalization is clear and
effective with CTA buttons



Low-fidelity prototype

The low-fidelity prototype
connected the primary user flow
from logging in to customizing
their experience and interacting
with other users or content.

View the DIYERs website here.


https://xd.adobe.com/view/8e3fb11a-0257-4941-8183-b1486848361e-db6c/?fullscreen

Usability study: findings

| conducted two rounds of usability studies. Findings from the first study helped guide the
designs from wireframes to mockups. The second study used a high-fidelity prototype and
revealed what aspects of the mockups needed refining.

Round 1 findings Round 2 findings
o Adding a filter in the search page 0 Enable the clear history option
9 Inserting a disclaimer for personal e Preview of few seconds running for
infos each video with mouse-over

e Staying consistent with fixed header



Refining 2 MRS
. e High-fidelity prototype
the deSIQn e Accessibility




Mockups

_ Before usability study After usability study
Early designs allowed for

some customization, but
after the usability studies, |
added a new CTA button
option on the right corner
to easily create a new
folder.



Mockups

After the first round of
usability tests, |
implemented a delete
prompt for recent
researches to improve the

already existing themes list.

Before usability study

After usability study



Key Mockups



High-fidelity prototype

The final high-fidelity prototype
presented cleaner user flows to
navigate the app and its contents.
It also met the users’ needs for
visual accessibility.

View the DIYERs website here.


https://xd.adobe.com/view/b90ac4da-ce7b-44c1-9cf5-42ebc9a095a9-ec59/?fullscreen

Accessibility considerations

Provided access to users Added a quick research
who are visually impaired prompt into the
through adding a choice chronology page to
approved contrast ratio. access previous
researches.

Having different sections
of each page labeled in
order to make the overall
experience more
accessible trough AT.
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Takeaways

Impact:

The overall experience can be adjusted for a
wide range of users, from casual viewers of

the main page to regular users with a profile.

The interaction with many other social
networks can provide a more protected

environment for older users or people that are

against the concept of it.

What | learned:

While designing the DIYERs website, | learned
that the first draft of a brand identity is only
the beginning of a long process. Usability
studies and peer feedback influenced each
iteration of the design.



Next steps

Conduct another round of
usability studies to
validate whether the pain
points users have
experienced have been
effectively addressed.

Conduct more user
research to determine
any new areas of need.



Let's connect!

Thank you for your time reviewing my work on the DIYERs website!
If you'd like to see more or get in touch, my contact information is provided below.

Email: alessandro.parretta@icloud.com
Website: alessandroparretta.com



http://alessandroparretta.com

Thank youl



